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SINMAG Disclaimer

The information contained in this presentation, including all forward-looking
information, is subject to change without notice, whether as a result of new
information , future events or otherwise, and Sinmag Equipment Corporation
(the “Company”) undertakes no obligation to update or revise the information
contained in this presentation. No representation or warranty, either
expressed or implied, is provided in relation to the accuracy, completeness, or
reliability of the information contained herein, nor is the information intended

to be a complete statement of the Company, markets or developments
referred to in this presentation.

INTEGRITY, EXCELLENCE, INNOVATION, RECIPROCATION RELIABLE PARTNER OF BAKERY INDUSTRY




SINMAG Agenda

01 Comp?ny 03 ingustey 05 Discuss
Overview Trend
02 Financial 04 Future

Performance Prospects

INTEGRITY, EXCELLENCE, INNOVATION, RECIPROCATION RELIABLE PARTNER OF BAKERY INDUSTRY




SINMAG

Company

01 Overview
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SINMAG

Date of Incorporation : September 27, 1983

Chairman(General Manager) : Hsieh, Shun-ho

Paid-in capital : NTS 502.302 million

Company
Information

Number of employees : about 1400

Plant area : 140,000+ square meter

Listing time : December 10,2007

Main business : R&D, manufacturing and selling of
professional equipment
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SINMAG Corporate Culture

—— Vision

e To be the world's largest bakery equipment manufacturer and technical service
provider, and work with our partners on a long-tern basis to establish a mutually
beneficial relationship

——  Mission

e A long-time reliable partner of bakery industry

e |ntegrity, Excellence, Innovation, Reciprocation
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SINMAG Group Structure

SINMAG EQUIPMENT
CORPORATION

100%

LUCKY UNION LIMITED

100%

100% 100% SINMAG BAKERY

Ximai Enterprises

Management (Wuxi) SINMAG LIMITED MACHINE INDIA
Co., Ltd. PRIVATE LIMITED
0.01% 96.38%
W ) ( W ( Wuxi Sheng-Xin
Individual 0.58% | SINMAG EQUIPMENT (CHINA) [ 3.03% Enterprises
shareholder - CO.,LTD. a Management Limited
Partnership
97.33%
50% 100% 100%
LBC BAKERY Wuxi New Order IESCILTJAI/\ISAA?E%'AI'KSF;\T SINMAG EQUIPMENT
EQUIPMENT INC. Control CO., LTD. ) (THAILAND) CO.,LTD.
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SINMAG

Group Overview

Sinmag Taiwan

Group head office, production plant, sales and service in Taiwan

Sinmag China

Main production base, sales and service in China, international sales

LBC

Assembly plant of Rack Ovens ~ sales and service in the US

Wuxi New Order

Control system R&D, design and production

Sinmag Malaysia

Sales and service in Malaysia

Sinmag Thailand

Sales and service in Thailand

Sinmag India

Pre-sales and service in India

Other

Holding company
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SINMAG Plant Layout

Sinmag Taiwan | Sinmag Wuxi Sinmag Wuxi LBC Seattle, Sinmag
(1st Plant) (2nd Plant) USA Malaysia

INTEGRITY, EXCELLENCE, INNOVATION, RECIPROCATION RELIABLE PARTNER OF BAKERY INDUSTRY




SINMAG Products

’ . "
Showcase Catering Industrial Other
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SINMAG Mixers
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SINMAG Molders
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SINMAG Proofers
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SINMAG Ovens
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SINMAG Research and Development Achievements

New High-Tech Enterprise(Since 2009)

@ Specialized Enterprise in Jiangsu Province(2023)

High end Bakery Machinery Engineering Technology Research Center(2016 in Wuxi ~ in Jiangsu
~ Province since 2020)

an Demonstration project for low VOC raw materials and product substitution of key industries in Wuxi

Demonstration project for low VOC process substitution of key industries in Wuxi

(~2 21 invention patents ~ 94 utility model patents, and 13 design patents

S waws
———
N

é 1SO9001 ~ I1SO14001 ~ CE(Europe) ~ ETL&UL(America) ~ KC(Korea) certification
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SINMAG

Financial

02
Performance
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SINMAG Revenue and Net Profit

Revenue
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SINMAG Assets

Unit : Thousand NTD
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i Other Assets M Property, Plant, and Equipment M Inventories " Trade Receivables B Cash and Cash Equivalents
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SINMAG Liabilities and Equity

Unit : Thousand NTD
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I Equity Other Liabilities ™ Long-term Borrowings M Current Tax Liabilities ® Other Payables = Trade Payables &= Short-term Borrowings
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SINMAG Proportion of Regional Revenue
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SINMAG
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Dividend Policy
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SINMAG

Financial Analysis

Gross Profit Margin

Debts Ratio

Current Ratio

Quick Ratio

Average Collection Turnover
Average Collection Days
Average Inventory Turnover
Average Payables Turnover
Average Inventory Turnover

Return on Total Assets
Return on Total Stockholders’
Equity

Net Income to Sales

I—mEarning Per Share

39.9
34.45
236.68
162.03
5.97
61
3.77
8.08
97
15.05

23.31

11.25
9.43

41.0
32.29
231.91
156.6
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12.37
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117
10.6

15.48

10.71
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34.77
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45
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8.91
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14.58

21.84

12.09
10.16

37.3
27.23
249.00
154.78
7.8

47
2.96
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13.82

9.01
6.70

42.4
25.1
290.3
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16.6
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14.1
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32.3
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134.7
8.5
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17.2

24.1

16.3
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SINMAG

Industry

- Trend
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SINMAG Global Bakery Products Market Size

Unit: USS 100 million

Global Retail Sales of Bakery Products, 2017-2021
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SINMAG Global Commercial Baking Equipment Market

Unit: USS 100 million
Global Commercial Baking Equipment Market Size, 2017-2021
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SINMAG China Bakery Products Market

Unit: RMB 100 million
China Retail Sales of Bakery Products, 2017-2026 Estimated
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SINMAG
China Commercial Baking Equipment Market Size

Unit: RMB 100 million
China Commercial Baking Equipment Market Size, 2017-2026 Estimated
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SINMAG Consumption of Bakery Per Capital

Developed Country Consumption of Bakery per Capital, 2021 el
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Source: National Bureau of Statistics and China Insights Consultancy
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SINMAG Channels of Sales in China
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SINMAG M-shaped Development of Bakery Industry
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SINMAG |arge Scale Chains in China
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SINMAG Small Scale Personalities in China

Fascino
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>INMAG  Global Bakery Equipment Market Size

1,800,000

Sales revenue of equipment Unit * Thousand NTD

1,651,730
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777,690
800,000
618,234
600,000 516, 529, 500,
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SINMAG

04 Future
Prospects
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SINMAG  Market Advantage of Sinmag

mmmw  Complete Product Matrix

e  Strong Manufacturing Capability

mmmm  EXxcellent Product Quality

= Intensive Service Station
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SINMAG Marketing Network in China
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SINMAG Development plan

Strengthen three
dimensions of
Product ~ Capacity
and Market

Extend product function
Import new design concepts

Improve plant to
increase capacity
Adjust manufacturing
process to improve
efficiency

Professional pre-sales
and after-sales team
to deepen the overall
layout
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SINMAG  Extend product function
Case

High and low peak energy consumption is
planned through a self-developed control
system (Wuxi New Order Control CO., LTD) to
achieve 1 KWH of electricity savings per pizza
oven per day.

il ‘( peak )

el ( peak )

N d

B ( trough )

(ZZ4
Ut

B i( trough )

1(saved electric)*2(number of units)*3000(stores)*365(days)*1(electric charge)=2,190,000RMB!!
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SINMAG  Store-specific Combination Sets

Match according
Modular design to customer
requirements

Frozen dough,
freshly baked in
the store

Covering a wide
range of products
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SINMAG New Combination Set

UL N

International Red
Dot Award Infrared Technology

designed by ltalian Patent
team

Large glass visible Upgrade accessories
Proofer for free
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SINMAG Completion of Sinmag Wuxi (2nd Plant)

—
[ A
190

Completion Ceremony for the
Second Phase of Sinmag Wuxi
(2nd Plant) in April 20,2024
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SINMACG Reconstruction of Sinmag Wuxi (1st Plant)

Ground breaking ceremony for
reconstruction project inJuly 13,2024
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SINMACG Reconstruction of Sinmag Wuxi (1st Plant)
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SINMAG China Market Strategy

00
AIETHALLCOM
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4 E-commerce Platform J

e Fight counterfeit and second-hand product

e Connecting with new generation of
entrepreneurship

¢ Online to offline

4 Promote Upgrading J

* Upgrade for brand chains
¢ Provide customized functions

e Regular staff training
e Stable team income
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SINMAG Americas Market Strategy

| Promote New Products

e Provide market demand products

CWalmart e Speed up product certification
u ‘ ¢ |BIE in North America
JL
)

e FIPAN in South America

/xIBIE

NATIONAL BAKING
INDUSTRY EXPOSITION

e |nvite agents to factory
e \isit agents
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SINMAG Asia Market Strategy

Focus on Supermarkets and

Chain Stores )
e AEON ~ MAKRO ~ BIG C ~ FUJIIMART ~ CFW
e Customize products(MAKRO)
1
e CB+KB certification in Korea
e |[HE in India ~ SIGEP in Singapore
\ Aeon . W

4[ Subsidiary + Agent Model J

e Adjust agents according to market conditions
e Flexible marketing model
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SINMAG Other Market Strategy

¢ Assist in renovation of old stores
e Adjust inventory for shipment difficult

P A e Increase CE certification
{ AN 4 e Develop stainless steel products

woolworths
i Increase Aient ﬂ

NS
e Invite European agents to Factory
e |[BAin German
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SINMAG

05 Discuss
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