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SINMAG Disclaimer

The information contained in this presentation, including all forward-looking
information, is subject to change without notice, whether as a result of new
information , future events or otherwise, and Sinmag Equipment Corporation
(the “Company”) undertakes no obligation to update or revise the information
contained in this presentation. No representation or warranty, either
expressed or implied, is provided in relation to the accuracy, completeness, or
reliability of the information contained herein, nor is the information intended

to be a complete statement of the Company, markets or developments
referred to in this presentation.
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SINMAG

Company

01 Overview
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SINMAG

Date of Incorporation : September 27, 1983

Chairman(General Manager) : Hsieh, Shun-ho

Paid-in capital : NTS 502.302 million

Company
Information

Number of employees : about 1400

Plant area : 140,000+ square meter

Listing time : December 10,2007

Main business : R&D, manufacturing and selling of
professional equipment
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SINMAG Corporate Culture

—— Vision

e To be the world's largest bakery equipment manufacturer and technical service
provider, and work with our partners on a long-tern basis to establish a mutually
beneficial relationship

——  Mission

e A long-time reliable partner of bakery industry

e |ntegrity, Excellence, Innovation, Reciprocation
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SINMAG Group Structure

SINMAG EQUIPMENT
CORPORATION

100%

LUCKY UNION LIMITED

100%

100% 100% SINMAG BAKERY

Ximai Enterprises

Management (Wuxi) SINMAG LIMITED MACHINE INDIA
Co., Ltd. PRIVATE LIMITED
0.01% 96.38%
W ) ( W ( Wuxi Sheng-Xin
Individual 0.58% | SINMAG EQUIPMENT (CHINA) [ 3.03% Enterprises
shareholder - CO.,LTD. a Management Limited
Partnership
97.33%
50% 100% 100%
LBC BAKERY Wuxi New Order IESCILTJAI/\ISAA?E%'AI'KSF;\T SINMAG EQUIPMENT
EQUIPMENT INC. Control CO., LTD. ) (THAILAND) CO.,LTD.
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SINMAG

Group Overview

Sinmag Taiwan

Group head office, production plant, sales and service in Taiwan

Sinmag China

Main production base, sales and service in China, international sales

LBC

Assembly plant of Rack Ovens ~ sales and service in the US

Wuxi New Order

Control system R&D, design and production

Sinmag Malaysia

Sales and service in Malaysia

Sinmag Thailand

Sales and service in Thailand

Sinmag India

Pre-sales and service in India

Other

Holding company
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SINMAG Plant Layout

Sinmag Taiwan | Sinmag Wuxi Sinmag Wuxi LBC Seattle, Sinmag
(1st Plant) (2nd Plant) USA Malaysia
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SINMAG Products
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SINMAG Mixers
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SINMAG Molders
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SINMAG Proofers
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SINMAG Ovens
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SINMAG New Combination Set
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SINMAG Research and Development Achievements

New High-Tech Enterprise(Since 2009)

@ Specialized Enterprise in Jiangsu Province(2023)

High end Bakery Machinery Engineering Technology Research Center(2016 in Wuxi ~ in Jiangsu
~ Province since 2020)

an Demonstration project for low VOC raw materials and product substitution of key industries in Wuxi

Demonstration project for low VOC process substitution of key industries in Wuxi

(~2 21 invention patents ~ 94 utility model patents, and 13 design patents

S waws
———
N

é 1SO9001 ~ I1SO14001 ~ CE(Europe) ~ ETL&UL(America) ~ KC(Korea) certification
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SINMAG

Financial
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SINMAG
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Unit : Thousand NTD

Net Profit

603,037

503,361 505,525

510,167
473,613
340,940 ‘ 336,569 ‘

2018 2019 2020 2021 2022 2023 2024Q1-3

H Net Profit
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SINMAG Assets

Unit : Thousand NTD

4,500,000
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i Other Assets M Property, Plant, and Equipment M Inventories " Trade Receivables B Cash and Cash Equivalents
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SINMAG Liabilities and Equity

Unit : Thousand NTD
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I Equity Other Liabilities ™ Long-term Borrowings M Current Tax Liabilities ® Other Payables = Trade Payables &= Short-term Borrowings
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SINMAG Proportion of Regional Revenue
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SINMAG
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Dividend Policy
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SINMAG

Financial Analysis

Gross Profit Margin

Debts Ratio

Current Ratio

Quick Ratio

Average Collection Turnover
Average Collection Days
Average Inventory Turnover
Average Payables Turnover
Average Inventory Turnover

Return on Total Assets

Return on Total Stockholders’
Equity
Net Income to Sales

I—mEarning Per Share

39.9
34.45
236.68
162.03
5.97
61
3.77
8.08
97
15.05

23.31

11.25
9.43

41.0
32.29
231.91
156.6
7.11
51
3.78
8.67
97
15.95

23.68

12.37
10.02

40.6
32.34
191.08
127.24
6.6

55
3.12
7.02
117
10.6

15.48

10.71
6.79

36.9
34.77
175.11
104.73
8.18
45
3.72
8.91
98
14.58

21.84

12.09
10.16

37.3
27.23
249.00
154.78
7.8

47
2.96
9.37
123
9.66

13.82

9.01
6.70

42.4
25.1
290.3
200.2
9.5
38
3.3
11.9
110
16.6

22.4

14.1
12.01

43.65
23.28
282.99
180.17
9.03
40
3.24
10.67
112
17.76

23.40

15.75

10.06—
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SINMAG Global Bakery Products Market Size

Unit: USS 100 million

Global Retail Sales of Bakery Products, 2017-2021
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Source: National Bureau of Statistics and China Insights Consultancy
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SINMAG Global Commercial Baking Equipment Market

Unit: USS 100 million
Global Commercial Baking Equipment Market Size, 2017-2021
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SINMAG China Bakery Products Market

Unit: RMB 100 million
China Retail Sales of Bakery Products, 2017-2026 Estimated

8. 3%

6,000.0 -~
5173.9 5,260.5
4,740.7
i 7.9% — 4,319.9
4,500.0 3779.0 3,917.0
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1,500.0 -

0.0 -
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Source: National Bureau of Statistics and China Insights Consultancy
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SINMAG
China Commercial Baking Equipment Market Size

Unit: RMB 100 million
China Commercial Baking Equipment Market Size, 2017-2026 Estimated
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SINMAG Consumption of Bakery Per Capital

Developed Country Consumption of Bakery per Capital, 2021 el

77.7
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Source: National Bureau of Statistics and China Insights Consultancy
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SINMAG Channels of Sales in China
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>INMAG  Global Bakery Equipment Market Size

1,800,000

Sales revenue of equipment Unit * Thousand NTD

1,651,730
1,547,170
1,600,000 1,452,914 1,476,224
1,400,000
1,000,000
844,705 840,955 838,146
777,690
800,000
618,234
600,000 516, 529, 500,
400,000 344,091 317,314 303,047 210,251 284,637
235,089 190 461 183,795 209,59
200,000 I 75 5gE I 106,740 I I I I
) . | =l | - | - |
2019 2020 2021 2022 2023
H Mixer m Divider Rounder Dough Sheeter
Proofer B Oven W Showcase
Other machines Other spare parts(Including labor income) B Bakeware
B Food Enquipment
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SINMAG

04 Future
Prospects
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SINMAG SWOT Analysis

Internal

Complete Product Line & Service Price Transparency
Strong Self-Produce Ability High Cost of Regulations

Quality and Technology Lead the Business Coverage Not
Market Deep
rositive V1arket Diversified strength (Weakness\ | sy fficient Factory Space Negative

Market Growth in China  ° p°rt“”‘tyy Competitors
i Tariff Policy of
Customer Requirement Increas aritt Policy ot US

US Inflatioin Low Recovery of China

o Economy
Appreciation of USD Counterfeit Products
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SINMAG Exploit Opportunity
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SINMAG Marketing Network in China
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SINMAG Global Marketing Network




SINMAG Top 10 Customers

250,000
200,000
150,000
100,000
50,000 I I I
0
Walmart vurn! China Horizon Publix Super Nothing
Stores, Inc. (SMW) VDB (SMW) EPN (SMW) SHM (SMW) Bradco, Inc.  Markets, = MAC (SMW) STP (SMW) Bundt Cakes
(LBC) (LBC) Inc. (LBC) (LBC)
H2024Q1-3 224,580 173,646 103,555 94,480 87,674 71,079 67,648 67,235 65,644 65,142
2023Q1-3 148,116 166,988 89,379 147,433 60,923 33,011 60,692 36,014 51,936 63,061
B Revenue Groth Rate  51.62% 3.99% 15.86% -35.92% 43.91% 115.32% 11.46% 86.69% 26.39% 3.30%
B Ratio of Revenue 6.58% 5.09% 3.03% 2.77% 2.57% 2.08% 1.98% 1.97% 1.92% 1.91%

N 2024Q1-3 2023Q1-3 ®mRevenue Groth Rate M Ratio of Revenue
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SINMAG Customer Dispersion

7.00%

— Highest Ratio is lower than 7%

6.00%

5.00%

4.00%

3.00%

2.00%

1.00%

B Ratio of Revenue 2024 Q1-3

0.00% ‘ The Fiftieth is Lower than 0.15%
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SINMAG  Extend product function
Case

High and low peak energy consumption is
planned through a self-developed control
system (Wuxi New Order Control CO., LTD) to
achieve 1 KWH of electricity savings per pizza
oven per day.

il ‘( peak )

el ( peak )

N d

B ( trough )

(ZZ4
Ut

B i( trough )

1(saved electric)*2(number of units)*3000(stores)*365(days)*1(electric charge)=2,190,000RMB!!
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SINMAG Line of Control Panel
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SINMAG New Equipment
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SINMAG Other EqQuipment
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SINMAG Construct Assembly Center

INTEGRITY, EXCELLENCE, INNOVATION, RECIPROCATION

Location: Xishan Economic
Development Zone, Wuxi, Jiangsu
(China)

Land area: 33,334 square meter

(use 10,000 square meter)

Plant area: 14,000 square meter
Plant Structure: 2 stories

Start up construction: April 2023
Start to use: Spring 2024
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SINMAG Completion of Sinmag Wuxi (2nd Plant)

—
[ A
190

Completion Ceremony for the
Second Phase of Sinmag Wuxi
(2nd Plant) in April 20,2024
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SINMACG Reconstruction of Sinmag Wuxi (1st Plant)

Ground breaking ceremony for
reconstruction project inJuly 13,2024
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SINMACG Reconstruction of Sinmag Wuxi (1st Plant)
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SINMACG Reconstruction of Sinmag Wuxi (1st Plant)

The destruction area is about 16,000 m2, and the new factory of phase 1 will add about 18,000 m2.

INTEGRITY, EXCELLENCE, INNOVATION, RECIPROCATION RELIABLE PARTNER OF BAKERY INDUSTRY




il
=
27
R
.
i
52
T
X
=
&
S
2
iz}
-
-
=
e
=







SINMAG

05 Discuss
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