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SINMAG

e Disclaimer
The i ifort contained in this presentation, including all forward-looking
In mation, is subject to change without notice, whether as a result of new
information , future events or otherwise, and Sinmag Equipment Corporation
(the “Company”) undertakes no obligation to update or revise the information
contained in this presentation. No representation or warranty, either expressed
or implied, is provided in relation to the accuracy, completeness, or reliability of
the information contained herein, nor is the information intended to be a
complete statement of the Company, markets or developments referred to in

this presentation.
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PART 01

“COMPANY OVERVIEW
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SINMAG

| | Number of
Established: September Employees:Approx 1,400
27th 1983
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._Chairman: Hsieh, Shun-ho |

~— —

-
l '

Sinmag Basic Information

2025 Total Revenue:
NT$4,879,103 thousand

. Main business: R&D,
manufacturing and sales of |

OTC December 10,2007 . bakery equipment.
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SINMAG EQUIPMENT
CORPORATION
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SINMAG

Corporate Group

' Thailand | Malaysia | . Wuxi(lst)l Taiwan IZWUxi (an}l Seattle I
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SINMAG Research-& Development Achievements

New High-Tech : -prise(Since 2009)

ecialized and Sophisticated Enterprise (2023)

angsu Engineering Research Center for High-End Food and Bakery Machine(2016 Wuxi.
2020 Jiangsu)

Wuxi Key Industries Low-VOCs Raw Materials and Products Replacement

Demonstration Project

Wuxi Key Industry Low-VOCs Process Replacement Demonstration Project

18 Invention Patent, 80 Utility Patent, 14 Design Patent

Certifications: ISO9001 . 1ISO14001 . CE(Europe) . ETL&UL(Americas) . KC(Korea)
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PART 02

Finacial Performance
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Revenue

Unit:Thousand NTD

5,000,000 4,792,059 4,879,103

4,498,686

4,312,015 4,294,
4,164,628 94,503

3,936,519

4,000,000
3,300,489
3,000,000
2,000,000
1,089,039 1,094,432
1,000,000
0
2018 2019 2020 2021 2022 2023 2024 2025 2025Q1 2026Q1
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473,613

2018

503,361

510,167

2019

2020

2021

Net Profit

Unit:Thousand NTD

682,665
622,491

603,037

139,826 134,795

2022 2023 2024 2025 2025Q1 2026Q1
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5,000,000

4,500,000

4,000,000

3,500,000

3,000,000

2,500,000

2,000,000

1,500,000

1,000,000

500,000
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816,499

611,712

669,144

843,929

290,683

2018

845,718

484,490

631,628

1,065,760

273,851

2019

993,154

477,393

624,587

1,020,344

331 257

2020

Assets

999,220

543,348

829,656

1,070,009

275,630

2021

1,515,819
1,357,630

1,073,511

582,080
440,182 474,611

845,287
838,442 729,617
1,137,526 1,180,795 || 2o 0
230,936 239,465 224,562

2022 2023 2024

1,441,393

529,993

928,318

1,363,558

282,196

2025

Other Assets = Property Plant and Equipment = Inventories = Trade Receivables = Cash and Cash Equivalents

Unit:Thousand NTD

1,371,885
1,574,709

489,418
482,264

984,174
918,090

1,452,797
1,348,822
228,764 296,474
2025Q1 2026Q1
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SINMAG
Liabilities and Equity

o Unit:Thousand NTD
50,000 16,754 36,000
16,561 190,326
271,685 ;
4,100,000
0 335,723 RIS 700,794
697,927
227,912 esg2s
76,500 _
: 257,865
’ 440,988 80ga1
350,784 202,895 -
3,400,000 202,119 220,285 ' P
113,391 N _ 394-}973
150,000 -
243,259 265,898 -
257,649 . :

288,970 242,497 “ 302,510

2,700,000 258,506 - 3.313.700 3,370,402
- 318,130 | : ! 3,167,728
208,881 e
254,150 2,706,346

235,870
2,235,378 2,332,025 2,424,902
2’1 1 8,475 v ’
2,000,000
2018 2019 2020 2021 2022 2023 2024 2025 2025Q1 2026Q1

Equities © Other Liabilities m Long-term Borrowings B Current tax Liabilities ~ Other Payables i Trade Payables = Short-term Borrowings
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SINMAG

Gross Profit Margin
Debts Ratio
Current Ratio
Quick Ratio
Average Collection Turnover
Average Collection Days
Average Inventory Turnover
Average Payables Turnover
Average Inventory Days

Return on Total Assets (%)

Return on Total Stockholders’
Equity (%)

Net Income to Sales (%)
Earning Per Share (RMB)

INTEGRITY,EXCELLENCE,INNOVATION,RECIPROCATION

40.6
32.34
191.08
127.24
6.6
55
3.12
7.02
117
10.6

15.48

10.71
6.79

Financial Analysis

36.9
34.77
175.11
104.73
8.18
45
3.72
8.91
98
14.58

21.84

12.09
10.16

37.3

27.23

249

154.78

7.8
47
2.96
9.37
123
9.66

13.82

9.01
6.7

42.4
25.1
290.3
200.2
9.5
38
3.3
11.9
110
16.6

22.4

14.1
12.01

43.45
25.81

272.85
185.39

8.85
41
3.44
10.48
106
17.26

23.14

15.19
13.59

42.63
25.85
298.75
199.48

8.6
42
3.15
10.08
115
14.74

19.84

13.59
12.54

43.36
31.05
232.72
146.79
8.4
43
2.59
10.65
140
12.51

17.45

13.03
2.73
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SINMAG
Dividend Policy

16 1004€00%
89.55%
()
76.37% 75.42% 4.94%
12 —_ [20%% . r2o0% 68.93% 909 .
/ —. ' N 9
® \ ° wz‘?)% 67.78%
{ ) () P
8.5 8.5 ’ ’ 8.5
' ' 8 9.90% '
8 ®
7 6.5 6.79 7
. 6 139 12.54
12.01 '
11.13 11.27 11.01 5
9.72 9.43 10.02 10.16
4
6.79 6.7

0

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

EPS cash dividends ==#==cash dividend payout ratio

INTEGRITY,EXCELLENCE,INNOVATION,RECIPROCATION RELIABLE PARTNER OF BAKERY INDUSTRY




SINMAG inancial Stability and

Shareholder Returns

v

2025 Financial Indicators Shareholder Return Policy Reflection of Board

Confidence
In 2025, the EPS reach While c:nt':.umgt;o investin fai,t:ry The high dividend rate reflects
: construction, the company sti i .
NTD12.54, and the debt ratio maintains a dividend pay:ut):'atio of the board’s confidence in the
will remain at a healthy level. '
The companv's fina:cial 67.7%. The board of directors has company’s cash flow and
pany approved a cash dividend distribution of future operations.

situation will be stable. NTD8.5. Based on the stock price as of

May 15, the cash dividend yield is
approximately 6.97%.
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e Global Bakery Equipment
Market
A

and Sl
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Global Retail Sales of Bakery
Products - iiMedia Research Data
Unit:USD100 Million

6000.0

5601.1

54221

7.30% 5218.6
5000.0

1288.1

3914.7 3960.5 3996.0
4000.0

3000.0

2000.0

1000.0

0.0
2018 2019 2020 2021 2022 2023 2024 2025E 2026E 2027E 2028E
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2021

8.30%

5140.2

2022

5614.2

2023

China Total Retail Sales of Bakery
Products -iiMedia Research Data

80%
8.40%
6621.5
6110.7 I
2024 2025
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Unit:RMB100 Million

8595.6
8127.0
7634.5
7131.0
0%
0%
50%
80%

2026E 2027E 2028E 2029E
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SINMAG

The latest status of
the Chinese market

Overall market growth

The global bakery market  China leads the world with

has demonstrated steady rapid growth in baking
growth, with China and industry, and the
Southeast Asia as the upgrading of existing
core growth engines. products focuses on three

major trends
INTEGRITY,EXCELLENCE,INNOVATION,RECIPROCATION

%- he Global Bakery
Consumption Market

Raw material price
challenge

European and American
markets are showing
characteristics of

maturity
The Europen and US The increase in raw
bakery market are material and labor costs
growing steadily,with has forced the
strong demanding for optimization of the supply
smart,EGS-compliant chain and product

equipment structure
RELIABLE PARTNER OF BAKERY INDUSTRY
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2%

54%

20%

14%

2020

Sales By Regions

53%

19%

16%

2021

2% o
3% %%
40% 241%
A% 3%
27% 30%
%] 3%
21% 19%
2022 2023

North and South America B Europe  Mainland China B Taiwan
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39%

31%

20%

2024

39%

30%

21%

2025

Other Region

33%

31%

25%

2026Q1




SINMAG The Global Bakery

Consumption Market

The Global bakery equipment market is
Market Scale expanding steadily, with stable long-term

growth ahead.

e Intelligent automation
Core Driving .
Energy saving and low-carbon

Force

Supply chain regionalization
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"Core Competitiveness

SINMAG
—— and Market Development

Core Competitiveness:

Deepen and
strengthen,
China digitalization and 1 ) Comprehensive product line coverage
Market service upgrade

2) In-depth global sales and service

deployment
Deepen
| penetration, 3)Advanced research capabilities with

yfocus on product
~adaptionand  both innovation and cost-effectiveness
certification
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SINMAG

Tainland China Market

Cautiously optimism, focusing
on structural opportunities

Key challenges includes sluggish new store opening and increasingly

polarized consuption

Head brand contraction: Leading brands that previously relied on

capital for expansion are turning conservative, and the pace of large-

Market
Conditions

scale chain store openings is slowing down.

Regional and Premium Brand Breakthrough:

Community bakery, new Chinese-style bakery, and regional leading brands
emphasizing "value for money"

The leading company is still actively expanding its stores, with strong

demand for equipment that offers high value and short delivery times
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1.34%

100.00% 1.22%

~ 5.05% 7.02%
90.00%

80.00%

60.00% 39.30%

37.59%
42.48%

50.00% 45.19%

40.00%

30.00%

20.00%

10.00%

0.00%
2019 2020 2021

0.23%
8.08%

2022

0.27%

14.01%

38.20%

2023

Channels of Sales in China

0.23%

5.40% 5.18%
13.96%
9.10% 8.98%
41.48% 37.36% 36.45%

2024 2025 2026Q1

m Supermarket @ Wholesales Factory i Single Shop Bakery © Chain Store Bakery m ktchen Equipment Dealer I Restaurant i Others
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2025 Top 20 Customer by Sales

5.00%

4.50% Number of customer in 2025: 6,884

Top 20 customer sales accounts for 39%

4.00%

3.50%

3.00%

2.50%
2.00% —>
1.50%
1.00%
0.50% I I I I
0.00%
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Sales by Products

Unit:Thousand NTD

2,000,000

1,850,660
1,600,000
1,200,000
893,860
800,000
547,621
470,375
400,000 302,373 267,662
204,317 187,513
32,474
- IIII .III IIIIIII ) .--.lll : I..----
| | I I I I | | | |
Oven Mixer Proofer Spare parts Divider\Rounder\M Other Machine Kitchen Equipment Dough Pressing Bakeware Display Cabinet
Including service oulder Machine
charge

H19m20m21m22m23m24m25
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SINMAG China Market

Cautiously optimism, focusing on

Customer structure adjustment:  Structural opportunities

No longer merely focusing on the number of major clients, but instead
concentrating on developing growth—oriented clients such as new—generation

supermarkets, mass snack stores, and wholesale supply chains.

service differentiation:

The CRM customer comprehensive data system and the after—sales cloud

S' N MAG i service platform, which launched in 2025, will significantly enhance the service
Strategy response speed, reduce the customer complaint rate, and strengthen customer
loyalty.

Online channel breakthrough:

Through the operation of e—~commerce flagship stores and Wechat video
accounts, we successfully cracked down on counterfeit products and acquired

the customer base of young generation entrepreneurs.
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“United States and the

Americas Market

Indirect Growth Through Diversified Market
Deployment

SINMAG

Geopolitical factors have brought cost pressures to exports.
The demand for replacement in the United States remains strong, and the price
sensitivity has increased.

Well-known Chinese bakery brands is expanding their store globally.

The Americas' multi—point layout helps to diversify risks, and the markets in

multiple countries have achieved stable growth.

MAG

Stratege Adapt to the local language—based products in the Americas, deeply focus

on the pipeline and seize the opportunities in the chain restaurant sector.

Well-known Chinese bakery brands is expanding their store globally.
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SINMAG Asia Markets

m *f i ’T W Market Copy China's success model and
g Conditions build new growth engines

In countries such as Indonesia, Vietnam, Korea and the Kazakhstan, the expanding
middle class is driving a rapid increase in bakery culture penetration. Moreover, the lack

of strong domestic equipment brands makes these markets highly reliant on imports.

Strengthen supermarket customers, expand the bakery
factory market, and enhance the local team

we aim to capture the incremental demand for bakery

@ Leveraging our production capacity and cost advantages,
equipment in Southeast Asia

SINMAG
Stratege @

Help Chinese brands go global and create a one—stop
service solution for Southeast Asia.

@ Deploy in Central Asia: Kazakhstan Subsidiary covers five
Central Asian countries and neighboring countries.
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SINMAG

lig. fransformation and technology
pment now entering a harvest phase

e

Implementation of Smart Factory

The first phase S1 factory (24000m’) was
put into operation on February 25, 2026;

The second phase S2 factory (24000m’) was
launched on May 6, 2026 and is expected to
be put into operation in the second quarter of
2027.
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SINMAG Intelligent Fransformation and technology
;____,-! opment now entering a harvest phase
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The Cloud Intelligence Bakery Management
System (IOT) can monitor the equipment
status, energy consumption, and conduct
remote diagnostics through their mobile
devices, significantly reducing the cost of

after—sales maintenance.
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SINMAG

he solar energy facilities
renovation in the factory

The renovation work has been initiated. The Wuxi
plant has completed the first phase of rooftop
photovoltaic installation.

The Wuxi plant covers an area of 120,228 square
meters.

Currently, the area of solar panels is 5,965 square
meters, accounting for 5% of the total area;

The annual power generation is 879,100 kw,
accounting for 21% of the electricity consumption of
the first factory.
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SINMAG

Recent Target

Continuously strengthen the foundation,
build factories and invest in equipment
upgrade, enhance the existing market share
and continuously focus on new markets

developing.

INTEGRITY,EXCELLENCE,INNOVATION,RECIPROCATION

Future Outlook

Long-term Target

Transform from a "equipment manufacturer"
to a 'full-service provider of baking
solutions"”, creating greater value through

IoT and after-sales services
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THEN END
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